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IS Global Lifestyle Company Limited (hereinafter referred to as “JS Global Lifestyle”, “We” or
“the Company”) is committed to responsible, reliable consumer communication that positively
influence the lives of consumers. We continue to promote multi-dimensional responsible
marketing and are committed to not providing false or misleading information to consumers
about our products and services, building trust with consumers while guiding them to make
sustainable consumer choices.
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IS Global Lifestyle is dedicated to conducting sales and marketing practices that comply with
laws, regulations, social norms and ethical standards. We are committed to:

TS P HPT R B RS AR B SRR R RGE AR ER B R IR 4T
%%ﬁ'ﬁe&;

- Complying with all laws and regulations relating to marketing practices in the locations
where we operate and the national or regional industry codes that apply to our business.
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- Engaging in lawful, accurate and science-based communication to ensure that accurate and
truthful product information is communicated to customers or consumers.

- PR Jr Ao G0 i By 3 42 18 N3 B ARE AR B AETE B S AUIE

- All advertising and marketing activities are internally reviewed to ensure accuracy and
compliance.
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- Regularly reviewing marketing and sales operations to ensure legal compliance with sales
and marketing practices related to products and services.
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- Making every effort to provide consumers with socially and environmentally friendly
products and services, including but not limited to considering the environmental and social
impacts of the materials procured; reducing waste of packaging materials; providing product
recycling and repair services; and providing high-quality products with a longer lifespan at an
affordable price.
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- Providing consumers with sufficiently reliable, consistent, credible, accurate, comparable
and verifiable information about the environmental and social factors associated with the
production and delivery of a product or service to guide them to make responsible
purchasing decisions, from product packaging to promotion and after-sales services.
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- Actively engaging in effective consumer education activities to enhance consumers' ability to

evaluate and compare products and services, as well as their awareness of the environmental
and social impacts of their purchasing choices.
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We will review and update the Policy every one to three years according to our business
development, peer practices and good standards.



